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What & Why

What is thought leadership? Why consider it?

The process of positioning your brand as an Thought leadership content marketing is a
industry expert with the goal of providing valuable proven strategy to raise your company profile,
insights to guide and influence the sector. get media exposure, and win new business.
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Get media exposure &
generate sales leads!

O


https://www.retaileconomics.co.uk/

Q GrantThornton

The Cutback Economy
g at the impact

g crisis on UK retail, leisure & ¢

Thought leadership lookin
liv

LLOYDS BANK

State of the Nation Strategy
State of Eu‘; ‘u 1w‘:um"\‘;‘h[ 5s for the Strategic consulting
EVERSHEDS
& Santander EyERSHEDS

The Future of the European
Apparel Industry

Retail Supply Chains
ing on
ur Thought lea

ship

PENNINGTONS
MANCHES

Met Office
Strategy Understanding the Retail
Strategic consultancy Customer Journey in Fashion
Thought leadership researc

The Weil European Distress Index (WEDI)

Index developed
distress ac

Q

L €
NatWest

Outlook for UK Retail
& Consumer 2023

Annual industry outlook

OPRL

Strategy
Strategic consulting

ENTERPRISE
CARRIER
MANAGEMENT

Retailing Through Recession
Understanding the impact of
asket abandonment

y Europe;

Projects: \/\Ve work with the best

re the lev

< Nutm
’
SQUIRER utmeg,.
PATTON BOGGS
The Retail Experience Economy Understanding Pensions
C l 1ip looking at role in an Era of Disruption
ces in retail Quantifying th E

cM's’

Law Tax

OXENWOOD
REAL ESTATE

Disruption 2.0 Here we go again Market research

i i I w Alis Online & delivery shopper trends

é hotukdeals & MAMBU

SME Banking & Lending
nternational research on SME

nding opportunitie:

Black Friday Impact

AllA
&
M

ALVAREZ & MARSAL

Changing Consumer Values

® HyperJar

A Life Well Spent

inancial be ur, the

enablement g

RetailWeek

Market research

WOMBLE
BOND
DICKINSON

The Digital Tipping Point

Thought leadership on key factc

driving online shopping behaviou

METAPACK

Ecommerce Delivery Benchmark 2023
Trading int

k and multi
for growtr

Department for the

Economy

JUST EAT

COVID-19 & the Future of Northern Ireland Voucher Scheme

Takeaway S guidance on launching
he economi )| & cultural et stimulus scheme
contri ion of the t A ector
FREEDOMPAY

Market research

ent supr

K=t

Strategy Valuing the Commuter Economy

Strategic consulting Analysing the impact of commute

Whittard

CHELSEA 1886

commerce on UK retail

_‘ RetailEconomics
[

2

The Connected Customer Journey

ectivity is

Industry report exploring how digital con
cting the retail customer journey

impe

?

Klarna. RARCIAYS

Black Friday Structural Changes within
Black Friday impact of UK Food & Grocery
stmas retail sales Thought leadership re ch

>
patchworks accenture

Trading into Peak 2022 & Beyond Reaching Net Zero

Quantifying the path to net zero
‘)/y
AkzoNobel
Strategy Economic consultancy
Economic modelling Economic ribution to the GB



https://www.retaileconomics.co.uk/

Client

o GrantThornton

The solution

26 page report
Launch campaign support

Press releases

© GrantThomton Reill conaumics
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Case study 1. The Cut Back Economy

The challenge

Achieve widespread media exposure for the Grant Thornton brand, demonstrating its authoritative

understanding on consumer cut back behaviour to powerfully position it to current and potential clients to win

new business.

Media exposure

v' 33 pieces of coverage
10 Nationals

9 Regional

14 Consumer & Trade
Social media posts

AN N N

v Industry topic relevance
v' Timely delivery

v" Unique insights

v" Genuine value to industry

(@7 Why the project worked

Just some of the media coverage
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North-south divide takes centre stage
as cost of living drama hits theatres

A report by Retail Economics and Grant
Thornton found 48 per cent of people in the
most affluent households are planning to cut
back spending within food and grocery
shopping.

Spending habits in 2023
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Case study 2: Weil European Distress Index

Client

The solution

Quarterly report (award shortlisted)
Launch campaign support
Press coverage

THE WEIL
EUROPEAN DISTRESS
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The challenge
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Make Weil synonymous with a valuable industry index that measures financial distress across core industry

groups across Europe, based on robust economic modelling as white labelled research.

(@7 Why the project worked
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Valuable industry insight

Multi-sector coverage
Use of complex statistical techniques
Incorporates big data

CITYAM.

Achievement

Project shortlisted by the Financial
Times for the Innovative Lawyers
Europe Award in 2022

Just some of the media coverage

The Telegraph  news spot susnes  [oNDONIOVESBUSINESS

FINANCIAL TIMES

......... ~ FINANCIAL POST
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Case study 3: Surviving the Cash Crunch _!.Retai]'F:conomics

Client The challenge
Al Q Position Alvarez & Marsal at the cutting edge of industry research to strengthen its brand equity in
ALVAREZ & MARSAL order to attract new clients. Publish timely research reflecting one of its core values of being ‘action-

orientated’.

The solution Media exposure Just some of the media coverage

24 page report V' 27 pieces of coverage O RSO . ... NS

Digital content for launch campaign v" 19 Nationals S e

Press releases v 5 Media interviews :
v" 5 Social media posts

Alﬁ SURVIVING THE CASH CRUNCH
MPACT OF COVID-10 0N MAJOR

CITYAM.

(@7 Why the project worked

v" Project was time critical

Fast-tracked delivery

v
v" Coveted industry insights
v
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Discover what we can do for you
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Case study 3 (continued) |RetailEconomics

AI% Selection of digital content we created for their launch campaign

ALVAREZ & MARSAL

Infographics

for social media posts

Video content
YouTube & Vimeo

People Companies All filters

Alvarez & Marsal
Business Consulting and Services
New York, NY

22 174K followers
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Research ideas

You'll get headline-
grabbing

research ideas that
we'll sell to the
media early on in the
process

What you get from our proven five-step service model

B

Industry report

You get to relax.
We'll do the heavy
lifting: conduct the
research, analysis
and produce a
stunning report

@5

Marketing collateral

You can get arange
of engaging digital
marketing content to
supercharge your
launch campaign
(e.g. video, podcast,
infographics)

How it works

N

Media exposure

You get access to our
powerful network of
media & industry
contacts, engaging
press releases, &
social media collateral
to maximise your
reach & impact
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Sales leads

Engage new and

You'll get noticed by
your target audience!

existing clients with
increased brand equity
and mark of authority.
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Who are Retail Economics?

About us

We're an independent economics research consultancy

focused on the consumer and retail industry.

v We're trusted economists, PR and retail experts
v We help you add genuine value to the industry

v" We get your voice heard in a crowded marketplace

Retail Economics provides insightful Retail Economics provide us with the
and thought-provoking analysis — latest socio-economic data that enables
it's more than a subscription. us to understand the latest factors
- Head of Retail & Leisure impacting customer behaviour.
a - Commercial Insight Director
Hatdtest Y Dixons

&Corphone

Why consider us?

We have a proven formula for success.

v" We produce hard-hitting research
v' We get you in the media

v We help you get quality sales leads
v' Our track record speaks for itself

Retail Economics put in to context the
volatile economic environment which
adds significant value to our business.

- Business Development Manger

CONVERSE’

BOOK A CALL >
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Don't wait for opportunities. Create them.

With Retail Economics...

o/ +44 (0)20 3633 3698

@ www.retaileconomics.co.uk

8 info@retaileconomics.co.uk

E1 Twitter

M Linkedin

Become a thought leader

in your fiel
Retail Eco cs

GET A QUOTE -

Explore costs & options...

| et’'s start a conversation

..you'll be in good company
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