Consumers spend over £2 billion
on Christmas gifts during
Black Friday

Retail Economics: Pre-Christmas Survey 2019

Executive Summary
• Shoppers spent an estimated £2.1 billion on Christmas presents during Black Friday,
bringing forward around 16% of total Christmas spending into the heavily discounted
period.
• More than one in five (22%) shoppers said that they bought Christmas presents during
Black Friday to take advantage of discounts.

LACK FRIDAY

• Of those who said they bought Christmas presents, an average of £179 was spent
(almost 40% of the average Christmas budget).
• Shoppers focused their attentions on electricals (43%), apparel (42%) and toys and
games (29%)
• What’s more, fewer consumers bought Christmas gifts during Black Friday than had
planned. Around 28% of consumer surveyed before Black Friday said that they would
buy Christmas gifts, compared to 22% who did.
• In part, this may be because discounts were perceived worse than last year. Indeed,
over a third (36%) of those that shopped for Christmas thought that discounts were
worse than last year, with just 19% saying that they were better. Just under a half
(45%) thought they were about the same.
• Disappointment over the level of discounts may also have held back spending. 3 in 5
consumers (60%) said that they spent less than they had originally planned. 22% said
that they spent more than planned.
• Confidence for Christmas spending is soft. Almost 2 in 5 (38%) said that they are
planning to spend less than last year.
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Did you take advantage of discounts during Black Friday (29 Nov 2019) to do any of your Christmas shopping?
Of those who answered “yes” by age –
expected vs. actual:

Proportion of respondents:

Yes

22%

49%

18-24

No

33%

70%

29%

25-34
Not sure

Note

31%

8%

32%

35-44

45%

Proportion of respondents who answered “yes” expected vs actual:

Retail Economics and Klarna
conducted a survey before Black
Friday to measure consumers’
expectations for the event. We
refer to these results as
“expected” in the survey.
Further research was then
conducted after Black Friday to
measure consumers’ actual
shopping habits. We refer to
these results as “actual” in the
survey.

30%

45-54

25%

Expected
Actual

Expected

28%

55-64

Actual

22%

65+

22%
14%

17%
14%
* Figures may not sum to 100 due to rounding
Source: Retail Economics
Sample size: 2,000
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Did you think Black Friday discounts were better than last year?
Proportion of respondents:

Yes

Of those that said they did Christmas shopping:

About the same

59%

Yes

19%

35%

No

Proportion of respondents who answered
“yes” - expected vs actual:

Expected

36%

8%

About the same
Actual

Just 6% of consumers thought
that Black Friday discounts were
better than last year, lower than
the expectation of improved
discounts.

6%

No

6%

6%

45%

“Almost a fifth of
consumers who said
they did some
Christmas shopping
during Black Friday
thought discounts
were better than a
year ago”
* Figures may not sum to 100 due to rounding
Source: Retail Economics
Sample size: 2,000
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Of those that said they did Christmas shopping
Did you spend more during Black Friday than you had
expected?

How much did you think you spent on Christmas presents
during Black Friday this year?

Proportion of respondents:

£0 - £199

More

56%

22%
£200 - £399

£400- £599

Less

About what i had planned

60%

60%
Of those who said they did some
Christmas shopping during Black
Friday, the majority suggested
that they spent less than they
expected

25%

10%

£600- £799

2%

£800- £999

1%

£1,000 - £1,199

1%

“Consumers
purchasing Christmas
presents during Black
Friday spend an
average of £179”

18%
More than £1,200

5%
* Figures may not sum to 100 due to rounding
Source: Retail Economics
Sample size: 2,000
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Of those that said they did Christmas shopping
What types of products did you purchase during Black
Friday?

Have you, or are you planning, to return any products you
purchased during Black Friday promotions?

Proportion of respondents:

Electricals (e.g. TVs, tablets,
laptops)

Clothing and Footwear

29%

Health and Beauty (e.g.
perfumes, make-up)

27%

Home (e.g. furniture,
cushions, lamps)

No

78%

15%

6%
Not sure

None of the above

12%

42%

Toys and games

Food and Grocery

Of consumers that did some
Christmas shopping during Black
Friday purchased something
within the electricals category.

43%
Yes

43%

10%

“As anticipated,
spending during Black
Friday was
concentrated on
electricals, apparel
and toys”

8%
* Figures may not sum to 100 due to rounding
Source: Retail Economics
Sample size: 2,000
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Thinking about your Christmas shopping, do you think you will spend more than last year?

10%
27%

19%

15%
21%

“Gen Z’s are most
likely to spend more
on their Christmas
shopping than any
other age group”

13%
7%

4% 7%

4%

18-24

25-34

35-44

45-54

55-64

Much more
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More

About the same

9%

7%
5%

8%

Much more

11%

5%

More

26%

50%

53%

54%

43%

53%

47%

32%

22%

About the same

Of consumers thought they would
spend less on Christmas shopping
than a year ago

25%

Less

19%

19%

21%

16%

19%

12%

18%

Much less

38%

By age group:

Proportion of respondents:

1%

2%

Less

65+
Much less

* Figures may not sum to 100 due to rounding
Source: Retail Economics
Sample size: 2,000
**Gen Z defined as those aged between 18-24 years of age
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I find that I do my Christmas shopping earlier than in previous years because of Black Friday discounts:

15%

Strongly agree

5%
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4%

18-24

25-34

33%
20%

31%

33%
20%
4%

35-44

Strongly agree
Neither agree nor disagree
Strongly disagree

45-54

28%
39%

41%
5%

10%

7%

8%

18%

10%

11%

Agree

16%

36%

38%

39%

Neither agree nor disagree

32%

40%

21%

26%

Disagree

21%

15%

26%

Of consumers suggested they do
their Christmas shopping earlier
than in previous years due to
discounts during Black Friday

17%

24%

Strongly disagree

20%

By age group:

Proportion of respondents:

1%
2%

1%

55-64

65+

“Over a quarter of
consumers in the 3544 age group
indicated they have
shifted their Christmas
shopping forward due
to Black Friday
discounting”

Agree
Disagree
* Figures may not sum to 100 due to rounding
Source: Retail Economics
Sample size: 2,000
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About Retail Economics

Research Methodology

Retail Economics is an independent economics research consultancy

A consumer survey was distributed on 5 December 2019 and includes answers from a sample of over 2,000 nationally

focusing exclusively on the UK retail and consumer industry. Our

representative households.

subscription service empowers you with a deeper understanding of
the key economic drivers supporting the UK retail industry, providing a

Disclaimer

competitive edge needed to make critical business and investment

Disclaimer: The articles and opinions contained in this publication do not necessarily reflect the views of Retail Economics.

decisions.

Whilst Retail Economics endeavours to ensure that the information in this publication is accurate and that the articles
contain nothing prejudicial to the position or reputation of any party, Retail Economics shall not be liable for any damages
(including without limitation, damages for loss of business or loss of profits) arising in contract, tort or otherwise from this

Contact us
Retail Economics
4th Floor
86-90 Paul Street
London
EC2A 4NE

publication or any information contained in it, or from any action or decision as a result of reading this report.
T: +44(0)20 3633 3698
W: www.retaileconomics.co.uk
E: amy.yates@retaileconomics.co.uk
Twitter: @retaileconomics
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