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UK Retail Sales

1.8%

Retail sales rose by 1.8% in January,

year-on-year, according to Retail
Economics.

Online
Penetration

19.9%

Online accounted for 19.9% of
total retail sales in January.

Footfall

-0.5%

Footfall fell by 0.5% in January,
according to Ipsos.

! Retail Economics

Online Sales

7.4%

Total online retail sales rose by 7.4% in
January, value and non-seasonally
adjusted, according to ONS.

Confidence

-7

Consumer confidence rose two points
to -7 in February 2020, according to
GfK.
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® Macroeconomic Indicators

ONS — GDP and consumer spending
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GDP y/y (nominal)
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Inflation Forecast

GDP Forecast
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Real Wages Forecast
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ONS — Labour market and earnings growth
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GfK — Consumer Confidence
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Retail Economics Retail Sales Index
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Retail Economics Retail Sales Index
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ONS Retail Sales Index — Online

Online as % of total retail sales (%)

250

ONS Online Retail Sales
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Inflation
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ONS Inflation

CPIH (including owner occupier housing costs)
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CPI Clothing and Footwear
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Inflation
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ONS Inflation
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Commodities/Exchange Rates
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Commodities
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Get in touch

Retail Economics o/ 0203633 3698
4™ Floor @ www.retaileconomics.co.uk
86-90 Paul Street & amy.yates@retaileconomics.co.uk

London ' .
EC2A ANE @ @retaileconomics

!Retailiéconomics

Retail Economics is an independent economics research
consultancy focusing exclusively on the UK retail and consumer
industry. Our subscription service empowers you with a deeper
understanding of the key economic drivers supporting the UK retail
industry, providing a competitive edge needed to make critical
business and investment decisions.

Disclaimer: The articles and opinions contained in this publication do not necessarily reflect the views of Retail Economics. Whilst
Retail Economics endeavours to ensure that the information in this publication is accurate and that the articles contain nothing
prejudicial to the position or reputation of any party, Retail Economics shall not be liable for any damages (including without limitation,
damages for loss of business or loss of profits) arising in contract, tort or otherwise from this publication or any information contained
in it, or from any action or decision as a result of reading this report.

(C) Retail Economics (2021). The contents of this report and those of all ancillary documents and preparatory materials are the sole
property of Retail Economics and are not to be copied, modified, published, distributed or commercially exploited other than with the
express permission of Retail Economics. All rights reserved.
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